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Sec- B 
 

Q.1- Define marketing and explain its nature.         
  foi.ku dks ikfjHkkf’kr dhft, rFkk bldh izdf̀r le>kb,A     
Q.2- What is marketing environment? Explain its macro components.    

foi.ku okrkoj.k D;k gS\ blds eSØks ?kVdksa dks le>kb,A         
Q.3- Explain the consumer buying decision process.     
 miHkksDrk Ø; fu.kZ; izfØ;k dks le>kb,A        
Q.4- What is market segmentation? State its importance.    
 cktkj foHkktu D;k gS\ blds egRo dks crkb,A      
Q.5- Define product and explain product mix.        
  mRikn dks ikfjHkkf’kr dhft, rFkk mRikn feJ.k dks le>kb,A       
Q.6- What factors affect pricing decisions?   

ewY; fu/kkZj.k dks izHkkfor djus okys dkjd dkSu&dkSu ls gSa\  
   

 
 

Sec- C  
 
Q.1- Explain the role of marketing in economic development.         
  vkfFkZd fodkl eas foi.ku dh Hkwfedk Li’V dhft,A      
Q.2- What are the psychological factors influencing consumer behavior?     

miHkksDrk O;ogkj dks izHkkfor djus okys euksoSKkfud dkjd dkSu&dkSu ls gS\         
Q.3- Explain the importance of industrial buying behavior in marketing decisions.     
 foi.ku fu.kZ;ksa es vkS|ksfxd Ø; O;ogkj dk egRo Li’V dhft,A        
Q.4- Explain the concept of product line and product mix with examples.    
 mRikn js[kk vkSj mRikn feJ.k dh vo/kkj.kk mnkgj.k lfgr Li’V dhft,A       
 
 

 
 
 
 
 

 
     
 

 
 



 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 


