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S. D. College of Commerce, Muzaffarnagar
Internal Exam (M.com II Sem)
Marketing Management
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Define marketing and explain its nature.
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What is marketing environment? Explain its macro components.
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Explain the consumer buying decision process.
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What is market segmentation? State its importance.
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Define product and explain product mix.
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What factors affect pricing decisions?
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Explain the role of marketing in economic development.
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What are the psychological factors influencing consumer behavior?
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Explain the importance of industrial buying behavior in marketing decisions.
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Explain the concept of product line and product mix with examples.
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